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AMAZON ADVERTISING GUIDE
for Self-Published Authors using KDP

KDP

AMS

ROI

ACOS

SEO

Kindle Direct Publishing platform owned by Amazon

Amazon Marketing Services, also called as Amazon
Advertising Platform

Return of Investment, calculated by dividing the royalty of
sales by the cost of the advertisement. A typical ROI figure
in AMS is ACOS

Advertising Cost of Sales, calculated by dividing your spend
by sales attributed to your ads

Search Engine Optimization primary on Amazon


https://kdp.amazon.com/en_US/
https://advertising.amazon.com/cm/campaigns
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AMAZON ADVERTISING FIRST TIME SETUP (A)

TODO

VISUAL HELP

Login to your KDP account

Sign in with your
Amazon login

If you are new to KDP, you can use an Amazon
login to register. Just sign in with your existing
Amazon login or create a new account.

Email or mobile phone number

yourname@email.com

Al Password Forg ?
. . got your password?
Link: kdp.amazon.com
Sign in
By continuing, you agree to Amazen's Conditions of
Use. You can find the privacy notice that applies to
you here
[[] Keep me signed in. Details ~
New to KDP?
Create your KDP account
Bookshelf Reports Community Marketing
Create a New Title
+
Kindle eBaok Book Content: You can upload a manuscript, or use our free creation tools to create children's books, educational content, comics,
and manga. Get started with Kindle content creation tools.
Select your Kindle bOOk you + Book Cover: You can use our online Cover Creator, or upload a cover of your own. Creating a great cover.
would hke to promote, C].iCk Paperback Description, Keywords and Categories: Tell readers about your book and help them find it on Amazen.
“P d Ad ) ISBN: Get a free ISBN to publish your book. Kindle eBooks don't need one. More about ISBNs.
on romote an vertise + See all Getting Started tips >
button
Hardcover
A2 Note: In your Amazon

Advertising dashboard all of
your books will be available
for promotion which are
already present in your KDP
account. No need to add
them one by one.

NEW! Create and manage a series

Create a series: Click the link on the left to enter details for a new series. Learn more.

+ Series
View existing series: Check the box for View titles in series below to see all your titles in a series. On your titles in a series, click
Manage series to navigate to the series manager where you can edit series details and take action on your series titles. Learn more.
Your Books Sortby: | LastModified v | Filterby:| au v [ view titles in series Q. Title, status, etc
Kindle eBook $2.99 USD KINDLE EBOOK ACTIONS

The First 100 Days LIVE ~ View on Amazon

of Your Book: Bo... Submitted an July 31, 2019 ASIN: BO7VWMLS3)J

By Joel Stafford

Paperback $9.99 USD
LIVE With unpublished changes View on Amazon
ASIN: 1690959150

Submitted on September 7, 2019

PAPERBACK ACTIONS

Continue setup



https://kdp.amazon.com/
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Under “Run an Ad
Campaign”

Choose a marketplace

(typically Amazon.com)

Promote your book on Amazon

KDP Select

With KDP Select, you can reach more readers, earn more money, and maximize your sales potential. When you choose KDP Select, you elect to make your Kindle eBook exclusive to Kindle. How KDP Select

works

Your Current KDP Select Status: Enrolled

Term start date: March 2, 2021 PST
Term end date: May 30, 2021 PDT

Manage KDP Select Enrollment

similar books

(highest ROI for authors)

Sponsored Brands
Not tailored for authors and
books

Lockscreen Ads
(low ROI)

Promote products to shoppers actively
searching with related keywords or
viewing similar products on Amazon.

Continue

@ Explore Sponsored Products

Help shoppers discover your brand and
products on Amazon with rich, engaging
creatives.

Continue

© Explore Sponsored Brands

A3. Run a Price Promotion Run an Ad Campaign
Cl k “C d Slgnbyuur bbulas upfora ﬁmdle [ou_nt:awn Deal or a Free Book Promotion. Only one promotion v::nh Amazl‘_mkndvensm? you set yuu:j budget, targ?‘lmg, al.:d gmmg_ You pkay oLnly whhen
can be enabled per enrollment period. shoppers click your ads. To create an ad campaign, choose the Amazon marketplace where you
1C reate an a P ? wanp[p[he ad [uyappear. To advertise this bunkpmgmulnple marketplaces, rEpEalp[h\s step furyea:h
Carnpaign” button Whlch marketplace. Learn more
Wlu T CderCt to Arnazon @ Kindle Countdown Deal Learn more Choose a marketplace:
AdVCrtiSing platform () Free Book Promotion Learn more
Amazon.com v
Create a new Kindle Countdown Deal
|\ Createan ad campaign \|
z vertisi g
On Amazon Advertisin,
Choose your campaign type
Select your first campaign Sponsored Products Sponsored Brands Lockscreen Ads
type
| - ceo— | | - eeoee—— |
Sponsored Products
ou can target potenti
Y target potential
buyers using Amazon search —
AL keywords, or targeting

These ads are based on shoppers'
interests and are shown when they
‘unlock’ their Kindle E-readers or Fire
Tablets to begin reading or shopping for
books.

Continue

@ Explore Lockscreen Ads

NEW CAMPAIGN CREATION (B)

T ——
ACTION

TODO

You can continue the above
process or

you can create a new
campaign using the
following link and click on
“Create campaign” button
within your dashboard

Link:
https://advertising.amazon.c
om/cm/campaigns

= Campaigns
Management Drafts History

All campaigns
B Spend @

Portfolios

$220.78 romaL

+ Create a portfolio

120
80

40

11/1/2018

[[] Active = campaigns @

12/1/2018

Total: 12

Sales &

$1,014.48 rora

1/1/2019 2/1/2019 3/1/2019 4/1/2019
Filter by ~
status Type Start da

ACOS &
21.76% verace

Impressions 6

300,428 o

5/1/2019 6/1/2019 7M1/2018 8/1/2019 9/1/2019 10,

te End date Budget @ Impressions @

200498
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Campaign name will be
displayed on your
dashboard, it’s easier to
identify if it has a
descriptive name including
your booK’s title

Start date is the first day of
your campaign

Create campaign

Settings

Campaign name &
Bookname summer campaign Q2-Q3
Start O End 6

May 25, 2021 Aug 31, 2021

@ See Campaign settings guidance

B2. | Tip: Give an End date to Daily budget 6
. . . 2.00
your campaign, it will help g
to measure the effectiveness Targeting
. . () Automatic targeting
Of your Campalgn' A typlcal Amazon will target keywords and products that are similar to the product in your ad.
campaign length is 2-4 (8) Manual targeting
months Choose keywords or products to target shopper searches and set custom bids.
Typical daily budget is $1-3
Always use Manual
targeting
If you have less time for ad
management we Campaign bidding strategy e @ Choose your bidding strategy
recommend to use Dynamic
bids - down OIll}/WhiCh may (®) Dynamic bids - down only
1 1 bd ‘We'll lower your bids in real time when your ad may be less likely to convert to a sale. Any
usc also lower bids campaign created before April 22, 2019 used this setting.
B3 () Dynamic bids - up and down
. FOI' adVanCCd users we ‘We'll raise your bids (by a maximum of 100%) in real time when your ad may be more likely to
convert to a sale, and lower your bids when less likely to convert to a sale.
recommend Fixed bids since ) Fixed bids
Amazon’s search couldn’t We'll use your exact bid and any manual adjustments you set, and won't change your bids based
. on likelihood of a sale.
really determine the real
. A ~ Adjust bids by placement (replaces Bid+) @
likelihood of keyword-
product conversion
Use Custom text ad only if
you would like the A/B test Ad Format @ Choosing your ad format
ads for the same book.
() custom text ad
B4. :
. . Add custom text to your ad to give customers a glimpse of the book.
Note: There is no difference @ standard ad
in terms Of Conversion rate Choose this option to advertise your products without custom text.
between the two options
Products e @ Add the products you want to advertise
Q 2 products Remove all
Products
You will see all of your Add all on this page m The First 100 Days of Your Book: Book Marketing for X
. . . " Self-Published Authors
published book versions in Add - RS ae
this (AAP pulls your KDP S
bOOk hSt hCI'C) m ¥ The First 100 Days of Your Book: Book Marketing for %
Self-Published Authors
BS. Add %

If you selected Standard ad
previously you can add
multiple book versions (e.g.
both Kindle and paperback)
to the same ad campaign

Added

1-1of 11results < >

Trerir irir(20) $9:99 $4.92  Instock

ASIN: 1690959150

Add a book to advertise




Joel's
Books

Keyword targeting

Your book will be visible in
the Amazon search results
for a specific keyword

Note: The position of your
book in the search results
depends mainly on your
keyword’s bid, but from
RO point of view it is a bad
strategy to overbid

Product targeting

Your book will appear on
other books’ product pages.
For example in the “Product
related to this item” section

Note: With product
targeting you can target
book categories and
individual products. The
same bidding system works
and in case of keyword
targeting

Targetinge

Keyword targeting
Choose keywords to help your products appear in shopper searches,
Learn more

) Product targeting

Choose specific products, categories, brands, or other product features to target your ads.

Learn more

Use this strategy when you know the search terms
that customers use to search products similar to
yours.

Use this strategy to help shoppers find your product
when browsing detail pages and categories or
searching products on Amazon.

Amazon search result for keyword “medieval fantasy books”

amazon oo

PWSotne PPl .o - medival fantasy books

Al BestSellers NewReleases KindleBooks ~Customer Service Joel's Amazon.com

Books  AdvancedSearch  NewReleases  BestSellers&More  Children's Books  Textbooks  Textbook Rentals

1-16 of over 20,000 results for "medieval fantasy books"
Eligible for Free Shipping

(] Free Shipping by Amazon

All customers get FREE Shipping on
orders over $25 shipped by Amazon

Delivery Day
[ Get it by Tomorrow

Kindle Unlimited
) unlimited

Department

<Any Department
Books

Arts & Photography
Children's Books
History
Literature & Fiction
Religion & Spirituality
Romance
Science Fiction & Fantasy
Teen & Young Adult Books

Avg. Customer Review
e A
Fooke A
*

Book Series
[ Penguin Classics

New Releases
Last 30 days
Last 90 days
Coming Soon

Book Format

Product page of book Dellia

Products related to this item

Sponsored @

oaaies;
Trial by Fire: A LitRPG
Dragonrider Adventure
(The Archemi Online
Chronicles)

[ - ®

Skies of the Empire:
Book 1 of the
Dreamscape Voyager
Trilogy

Dragon Mage: An Epic
Fantasy Adventure
(Rivenworld Book 1)
ML Spencer

Outdoor Recreation

The Messenger from
Myris Dar: Book 1 of The
Stone Guardians

Kindrie Grove

Hello, Joel
Account & Lists -

Sports & Fitness  Livestreams  Health & Household  Subscribe & Save Automotive

Pet Supplies

Pharmacy. Coupons

Best Books of the Month

Sortby: Featured v

S
Dellia (The Ever-Branching Tree)
by David Scidmore | Jul 17,2019

Fodk ok vy v 28

ored @

KEYWORD
TARGETED AD

Paperback
$179%

Get it as soon as Thu, May 27

FREE Shipping on orders over $25 shipped
by Amazon

Sponsored @
The Doomed Colony
by C.E.Bradley | Mar 29,2021

KEYWORD
TARGETED AD

Kindle Edition
$381 420

Ages: 12 years and up

Available instantly

Kingdom's Dawn (Kingdom Series Book 1)
Book 1 of 6: Kingdom Series | by Chuck Black | Apr 23, 2009

Kindle
$1152

Available instantly

Ages: 9-12 years

Audible Audiobook
500024555
Free with Audible trial

Add to book club

Pageilotal Not in a club? Learn more

PRODUCT

TARGETED ADS

A e o
The Complexity of Magic
(The Science of Magic)

(Volume 3)
Michael W. Layne

The Everyday
Occurrences of a
Stranded God: An
Action-Packed Fantasy.

Abequtiful and classic story  James Osiris Baldwin Vincent E. M. Thor ARAKIT6 Foiekodolr o Andy C.Ng
nd e A e defy 199 e 15 Paperback Paperback
Paperback Paperback $24.50 vprime $20.99 sprime
Sk okt 677 $22.99 prime $14.99 prime

Kindle Edition

$4.99

Books you may like

ENSNARED

Janer McNuury

The Legacy

ok dedok 10
Kindle Edition

$0.99

Page 10f 14

The Infiltrator: A Short

The Scarlet Queen: A Ensnared (Enchained A Girl Called Ari: (The Bones

Gripping Epic Fantasy Trilogy Book 2) >Mark Snyder Jr Adventures of Ari #1) Story (Free Short Story. >Howard Odentz

(The Darkwolf Saga > Janet McNulty Sodehieodr 12 >P. J. Sky Singles) * ir162

Book 3) T A ik 12 Kindle Edition Yok ok fr 75 »Joe Vasicek Kindle Edition
Kindle Edition Kinde Edition e e dedly 30 $0.00 Kindie Edition
$634 $1.26 Kindle Edition $3.80

1 offer from $2.99

1 offer from $0.00
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Keyword targeting
Keyword targeting L} @ Select keywords to target
Note: Using Suggested
keVVVOI'dS iS Only gOOd to get Suggested @ Enterlist Upload file 0 added Rermove all
ideas, but it suggests a lot of Match , !
. Bid § Suggested bid Keywords type @ Sugg.bid @ Bid @
non-sense keywords, which Apply Al
has nothing to do with your Fitterby © /| Broad || Phrase || Exact
book. Use Enter list instead epords Vit e © Sugpbid @ Addal
(See the next Step) and dO marketing self published book Broad %0.94 Add Lo
your own keyword research Phrase Add
. Exact Add
lnStead (See later)' self published Broad $1.06 Add
Phrase %0.86 Add
. Exact $0.60 Add
Broad can result n business book Broad $1.46 Add
synonyms, misspellings and Phrase 5148 Add
.. Exact $1.52 Add
B7 variations of the keyword saperback book arond 5053 ad
which are related Phrase 50.94 Add
Exact $1.07 Add
book self Broad $1.26 Add
Phrase allows more control Phrase 50.96 Add
Exact $0.93 Add
over word order and targets marketing book Broad $1.08 Add
search terms which include Phrase s1.98 Add
Exact $3.27 Add
words before or after your 100 day - s062 od
ke}rwrord hrase Phrase %0.62 Add
p Exact 50.83 Add
100 book Broad $1.03 Add
Exact allows you to rank for Phrase 5073 Add
Exact $0.58 Add
the exact keyword fist baok road §141 Add
Phrase $1.08 Add -
There is no one ultimate ® Some keywords are not eligible for targeting and will not show ads. Learn more
best practice for this, for
newcomers we usually
suggest Broad match
KEyWOFd targeting [i] @ Select keywords to target
You can enter keywords one
per linem under “Enter list” Suggested @ Enterlist  Upload file 0 added Rl
section
Bid Custom bid ~ 0.75 Keywords Mateh Sugg.bid @ Bid @
o * type @ Apply All
Note: Use custom bid first, Match type @ (/| Broad | | Phrase | | Exact
you will need to update bids .
R epic fantasy adventure
B8. after you lede'Off thC ya epic fantasy books

campaign.

Custom bid means that this
exact amount will be set as

default bid ($0.75) for all
keywords

epic fantasy series books for ya

epic fantasy series books for young adults
magical fantasy books

epic fantasy books

fantasy mystery books

Add keywords
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Keyword targeting e

@ Select keywords to target

Suggested €  Enterlist  Upload file 8 added Remove all
h
Bid @ Custombid ¥ | §| 075 Keywards :;::0 Sugt[;— bi: © Bd@
Apply Al
Match type @ (| Broad | | Phrase || Exact fantasy books Broad $1.42 s 075 X
b - 8.
After you added the oo
keywords, AMS will suggest Eniciasydveni: = RNecad B 1) s|ors | X
: b $0.86 - $2.33
bids, but don’t accept them.
. ic book: Broad $0.56
B9 Usually they are higher than PG o0 e 8 075X
’ the actual well performing : :
b' d . Y .11 d epic fantasy series books for ya Broad s 075 »®
1d price. You will need to :
adjuSt the bids after the epic fantasy series books for ~ Broad s 075 x
M dult:
campaign start + 1/ keywords were added successiully. young s
ical fantasy books Broad $0.69
Add keywurds magll:a ral Sy 100 roai $° . $1 . S 0;75 b4
epic fantasy books Broad $1.59 ¢ 075 b4
$0.98 - $2.19
fantasy mystery books Broad 3134 s | 075 x
$0.88 - $2.69
Negative keywords could
help if your book isn’t ~ Negative keyword targeting @ optional
intended for certain groups
of readers Match type @ (®) Negative exact () Negative phrase 0 added Remove all
e not suitable for Kyworty Match type @
Young Adults YA
e it doesn’t contain
any romance part
B10. Ll .
e itisn’t historical
e it’s not funny etc.
Finding negative phrases is Add keywords
also great for non-fictions,
when you would like to
narrow down the topic of
your book.
Launc’hlng the Campalgn Save as draft Launch campaign
doesn’t mean it will start
automatically.
There is a quick review
process on Amazon side,
B11. | they will review whether

your book/product is eligible
for AMS (there is a
prohibited content list in
their policy). For example
you cannot promote erotica

with AMS



https://advertising.amazon.com/en-us/resources/ad-policy/sponsored-ads-policies?ref_=a20m_us_spcs_spadcrp#prohibitedcontent
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B12.

After the campaign is live
Click on the Campaign
name on AMS dashboard.
Select the Ad group and
click on Targeting on the
left hand side.

Now you see the exact
keyword list you entered
previously. Here you can
control the bids and as you
see the actual suggested bid
is lower then previously.

Bidding strategy

In case of ultra-relevant
keywords, use a slightly
higher bids than the

suggested one

In case of generic or less
relevant use the bottom of
the suggested bid.

If a keyword doesn’t brings
impressions than raise the
bid incrementally.

Note: Keywords that have a
suggested bid over $1 are
considered high competition
keywords. Tty to avoid
those keywords unless you
are looking for mass traffic
and you have higher budget
($1,000+).

Note: Update bids for a
campaigns bi-weekly, but
minimum once in each
month.

Targeting -

Negative targeting

Search terms

Ad group settings

History

Add keywords

[C] Active Keyword

Total: 8

EAaE s ERmAEA

fantasy books

epic fantasy adventure

ya epic fantasy books

epic fantasy series books for ya

epic fantasy series books for young adults

magical fantasy books

epic fantasy books

fantasy mystery books

Filter by ~

Match type @

Broad

Broad

Broad

Broad

Broad

Broad

Broad

Broad

No data available

Please try adjusting your filters to see performance data

Status

Delivering

Delivering

Delivering

Delivering

Delivering

Delivering

Delivering

Delivering

Suggested bid

[ ”50.97

;i $1.01

;3 ,‘0'46

V No current data
No current data

©® 3056

o sos9

Apply

Apply

Apply

Apply

Apply

Apply

Bid &

Impression

B13.

Managing keywords

We aren’t looking primary
for Impressions or Clicks in
case of a campaign but Sales
at the lowest marketing cost
possible. This is why we
focus more on ACOS of the
keywords (the lower
percentage the better)

Note: ACOS isn't the best
metric since it doesn't
calculate with your revenue
share.

Net Revenue = sales revenue of
campaign — campaign cost
(sales revenue of campaign =
sales * revenue share after one
purchase)

| setive

BAA

Keyword

esports business

gaming business

esports

esports book

fortnite book

video game business

twitch streaming

video game industry

Matchtype @  Status Suggested bid

Total: 35

Paused o
Deils

Broad $1.56

Paused 0 $136

Details~

Broad

Broad Paused o s047

Details~

Paused ® 3047

Details~

Broad

Broad Paused o

$0.56
Details~ 8

Broad Paused o

$0.47
Detals~ 8309
Broad Paused o

$0.63
Details~ 6

Broad Paused L]

$0.91
Details v 82
Paused o
Deils

Broad $0.71

Apply

Apply

Apply

Apply

Apply

Apply

Apply

Aaply

Apply

Bid @

Impressions &

56,154

Clicks @

Spend @

$45.64

$2.41

$1.40

$2268

151

$10.49

$1.07

$3.09

$0.43

Orders @

Sales ©

$423.01

$45.95

$19.98

$318.12

48.99

$29.97

~ ACOS @

10.75%

5.24%

7.01%

7.13%

16.80%

35.00%

Increase keyword's bid when there are zero impressions from the actual keyword or has no clicks

(low competition keywords have also low impression rate, but they may work in long term)

If there are clicks (up to 25) for a certain keyword, but there are no sales, your book’s product

page has low conversion rate and you will need to improve it (find tips here)



https://joelbooks.com/how-to-increase-book-sales-on-amazon/
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e When you will receive sales you have to check the ACOS and decide the next step accordingly
o  >100% ACOS - Ineffective keywords
o  25%-100% ACOS - Potential keywords
o  15-25% ACOS - Good keywords
o  5-15% ACOS - Strong keywords
o  <5% ACOS - Ultra effective keywords
e With ultra effective keywords your campaign will be bring profit in long term
e Incase of “Good" and “Strong"” keywords calculate your Net Revenue, keep these keywords in the
mix if the Net Revenue is positive. ACOS and Net Revenue could quickly change especially if the
impression and click count is low. We usually keep these keywords in the long term mix in order
. In case of “Potential” keywords, you need to
o  Adjustit’s bid frequently, you may pause them if the bid seems too high (over $1.20)
o  play with these keywords, add synonyms of them, or simply try to replace them with
more relevant keywords

Campaign: Temp 1

[[I) status Paused Type: Sponsored Products - Manual targeting ~ Schedule: May 26, 2021 - Noend date  Budget: $2.00 - Daily.

Ad groups Campaign name Temp 1

Clmpiign 1D ‘A07989373BQDIXMYKIODO
M b Portfolio
N tfolio v
Campaign settings oportaa
You can alter your bistors Type Sponsored procucts
. ) ) -
Ac Paused
campaign’s end date on e/ Pau (1) pausea
Archive this campaign
demand. For example, you
Status Paused
can extend it if it brings
Scheduls May 26,2021 | Noend date
B14. | good figures
Bdgc $ 200 =
Note: You can create R Hanuat targeting
« . » . .
Portfolios” which is useful Campaign bidding srtegy 0 (® bynamicic - down ony
. We'll Lower your bids in real time when your ad may be less likely to convert to a sale. Any campaigns created before April 22, 2019 used this
to group campaign by O oynamictics - upand down
. . we'll raise your bids (by a maximum of 100%) in real time when your ad may be more likely to convert to a sale, and lower your bids when le<
book/series title O s
We'll use your exact bid and any manual adjustments you set, and won't change your bids based on likelihood of a sale. Leam more
Adjust bids by placement & In addition to your bidding strategy, you can increase bids by up to 900%. Learn more
(replaces Bid+)
Top of search (first page) o = %
Example: A $1.00 bid will remain $1.00 for this placement.
Product pages 0 *H %

Example: A $1.00 bid will remain $1.00 for this placement

KEYWORD RESEARCH (K)

I
TODO NOTE, EXAMPLES

We recommend collecting keywords for each of your books or series separately.

k1. | Open a text editor, Google

cheet, Excel ctc. You can simply copy-paste your keywords in AMS, so this is why a simple Notepad++ editor

works great for keyword research

Publisher Rocket is a popular choice for authors.
Strengths: Amazon specific keywords and categories, Amazon data for keywords

Weakness: No real keyword ideas (not using synonyms or close categories), No bid suggestions
K2. You can use different

keyword research tools
v Keywords Everywhere is a great tool to get keyword ideas.

Strengths: Great keyword ideas including synonyms

Weaknesses: Google specific keywords, Focusing more on articles, than products



https://notepad-plus-plus.org/downloads/
https://joelbooks.com/publisherrocket
https://keywordseverywhere.com/
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Keywords tools are optional
because the best way to
check a keyword is to write
into Amazon search bar,
autocomplete will help to
find connecting relevant
phrases

amazon o

§ S | magical|

magical realism

— All BestSellers MNewReleases Kindle Book:

magical herbs

magical midlife madness
magical housekeeping
magical midlife meeting
magical girl apocalypse
magical misfits

magical reality of nadia

K3. magical animal adoption agency
NOtC' If the search bar magical cats mystery series by sofie kelly
doesn’t show a specific
keyword, it doesn’t mean
people aren’t searching for
that keyword, but the search
volume is low
Find category specific Fiction
keywords “ya fantasy book”, “medical thriller book”

Ka&. ook d
Use your book’s primary an

Y d primaty Non-fiction books
secondary categories as
keywords “artificial intelligence”,
Find character specific Fiction

s keywords “troll king”

) o “superhero comic books”
You can use adjectives as
part of the keywords
Fiction
“paris romance novels”
“magic island book”
ke. | Findset ?pec1ﬁc keywords “far future science fiction”
(places, time)

Non-fiction
“thailand travel guide”
Fiction
“treasure mystery”

K7. Find topic specific keywords

pic sp yw Non-fiction

“programming haskell”
“spiritual self help”
Non-fiction

K8. | Find type specific keywords | “gardening how to book”
“excel beginners guide”
Fiction

ko. | Find target audience specific

keywords

“empowerment books for kids”

“self help books for women”
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